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The brand asserts its fashion positioning and unveils a new name,
a new brand identity and a new advertising campaign

The new identity is deployed within 30 stores.

Jewelry brand Didier Guérin unveils the final phase of its 18-month transformation process aimed towards a more 
fashion-oriented positioning by revealing its new name: Guérin Joaillerie. While remaining true to its DNA, - as the 
first brand that democratized the codes of jewelry by creating shops with self-service access -, Guérin Joaillerie is 
reinventing itself with a new name, a new concept store, a new identity and a new advertising campaign.

Paris, September 27th, 2016,
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DIDIER GUÉRIN REINVENTS ITSELF 
AND BECOMES GUÉRIN JOAILLERIE

PRESS RELEASE
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Commenting on the announcement, Ilanite Attia, Executive Director of Guérin Joaillerie, said : 

«  We are particularly pleased today to write a new chapter in the history of Didier Guérin by revealing
Guérin Joaillerie. Whilst our brand’s vocation for the past 40 years has been to provide high quality

jewelry lines combining timelessness and accessible, the new impetus that we are giving it today
reaffirms our fashion positioning, and will enable us to offer richer experiences to our customers. »

P R E S S  C O N T A C T   
217 RP – Virginie Barbarin

virginie@217RP.com
217 rue Saint Honoré, 75001 Paris

T : +33 (0) 1 55 35 01 75

About the Galeries Lafayette Group

A leading city-centre retailer with proven fashion expertise, Galeries Lafayette Group is a family-run and private 
group, with 120 years of history in commerce and retail. A key player committed to creation and a major private sector 
employer in France with 14,000 employees, the Group is actively engaged in promoting the French “Art of Living” and 
serving as a benchmark of fair trade. With retail sales of Euros 3.8 billion, the Group enjoys international recognition 
through its iconic brands: Galeries Lafayette, BHV Marais, Royal Quartz, Louis Pion and Guérin Joaillerie.
More information on groupegalerieslafayette.com  

With this new positioning, Guérin Joaillerie offers a revisited and comprehensive brand experience, to showcase its 
unique jewelry lines that combine a balance between fashion and timeless, precious and affordable, and a quality of 
service worthy of the greatest jewelry brands.

The new visual identity of Guérin Joaillerie, its logo and its monogram formed with Guérin’s “G“ were designed by 
Simone agency. The new advertising campaign, which presents daily life scenes of two timelessly fashionable Parisian 
friends, was created by Al Dente agency. Launched on September 15th , it will be broadcast until the end of 2016.

The deployment of this new identity was conducted in all 30 Guérin Joaillerie stores. While the brand has just launched 
a new store in the center of Lyon, two additional ones should be open by the end of 2016, in the Halles mall in Paris 
and in Rennes. The brand’s website was also reviewed and enhanced to provide more editorial and event content. 


