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GALERIESLAFAYETTE.COM

ESSENTIALS

Galeries Lafayette 
Haussmann

♦

Galeries Lafayette Haussmann 
40 boulevard Haussmann 

75 009 Paris, France
contactgroupe@galerieslafayette.com 
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♦ Cupola
Galeries Lafayette’s iconic building combining 
tradition and modernity, offers 7 floors with 
45,000 sqm of fashion, beauty, accessories, 
watches and jewellery.

♦ L’Homme
The largest flagship dedicated to Men's Fashion 
in Paris, this 13,000 sqm store over 4 floors was 
completely renovated in 2015, bringing together 
500 brands including 80 on an exclusive basis. 

♦ Maison & Gourmet
A true temple to the “French Art of Living”,  
this building, which was overhauled in 2015, 
offers 7,500 sqm over 5 floors of home and 
cuisine collections, with a fine foods selection 
and numerous restaurants.

♦ Cupola terrace
The Cupola Building offers clients a breath-taking 
view of Paris with its 800 sqm panoramic terrace, 
and has become a must-see for visitors of the 
French capital.

♦ Shopping  
& Welcome Center
Le “Shopping and Welcome center” is the latest 
Galeries Lafayette store, located at 21 Boulevard 
Haussmann, accross the street from its parisian 
“Cupola” flagship store. This new 2,800 sqm store 
is dedicated to Asian clients travelling in groups.

ICONIC BUILDINGS
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1894 
CREATION OF  

“AUX GALERIES LAFAYETTE”  
BY THÉOPHILE BADER

♦ 

1912
 INAUGURATION OF THE  

HAUSSMANN FLAGSHIP STORE 
AND THE CUPOLA

♦ 

No 1 
EUROPEAN DEPARTMENT  

STORE IN SALES

♦ 

37
MILLION VISITORS ANNUALLY

A global event-based retail and fashion 
leader, Galeries Lafayette Haussmann has 
become a Paris icon since its creation in 
1894 and a must-visit venue in the capital.
  
The department store’s Art Nouveau dome 
encloses 70,000 square metres of retail 
floor space dedicated to fashion. More 
than 3,500 brands from around the world, 
ranging from the affordable to luxury, can 
be found in the three buildings, along with 
25 restaurants.

Helping to spread the “French Art of Living” 
and promote designers, this historic Paris 
flagship is a theatre of fashion welcoming the 
world, distilling creative energy for its French 
and international clients.     

THE EUROPEAN MARKET LEADER 
IN DEPARTMENT STORES
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♦ Gourmet  
& Restaurants
Within its various buildings, Galeries 
Lafayette Haussmann has a very wide range 
of food offerings, with 25 restaurants as well 
a premium foods within the Gourmet store.

♦ Maison 
The Maison & Gourmet Building offers 
4,500 sqm with over 150 brands 
dedicated to Tableware and Homeware, 
with the aim of reinventing and 
promoting the “French Art of Living”.

♦ Galeries Lafayette   
private label
Galeries Lafayette’s private-label collections 
for women, men, children and home are well 
represented within Galeries Lafayette 
Haussmann. Thanks to their ranges of 
affordable and fashionable products, they 
target all clients looking for clothes that 
reflect Parisian style.

A UNIQUE SHOPPING EXPERIENCE,
FROM AFFORDABLE TO LUXURY

THANKS TO ITS 70,000 SQM RETAIL SPACE,  
GALERIES LAFAYETTE HAUSSMANN OFFERS ITS CLIENTS  
AROUND 1 MILLION CONTINUALLY UPDATED PRODUCTS

♦ Children
Within the Cupola Building, a 5,000 sqm 
children’s department offers designer  
and brand fashion names for 0-16 years old, 
including ready-to-wear and shoes, as well  
as a nursery and toy department offering  
a vast selection to tempt both young and old.

♦ Leather Goods   
& Shoes
Galeries Lafayette offers on 6,500 sqm all of  
the Leather Goods leading brands, from designer 
brands to luxury maisons. The Haussmann 
flagship store also offers the widest selection  
of shoes in Paris, for Women and Men.

♦ Fashion
Galeries Lafayette Haussmann is a trendsetter  
for Women and Men's fashion, offering a selection 
of the best in French and international brands  
and developing collections on an exclusive basis.

♦ Beauty
Beneath the Cupola, the ground floor offers  
2,500 sqm of the finest beauty brands  
and skincare specialists, as well as a broad 
selection of brands, fine and niche fragrances.

♦ Jewellery  
& Watches
The ground and 1st floors of the Lafayette Cupola 
Building develop the codes of Luxury stores  
by offering the leading luxury jewellery houses 
and also honouring the traditional crafts of  
the watchmaking industry.
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PRIORITY GIVEN TO  
WELCOME OUR CLIENTS

New Men VIP lounge

Putting the client at the heart of its activities. 
Galeries Lafayette Haussmann’s main concern 
is to surprise each of its clients depending on 
their nationality and culture, to attract and serve 
them and foster their loyalty by offering the best 
choice of products, best presentation and bespoke 
services in order to create an unparalleled and 
continually surprising shopping experience.

La Suite

♦ Dedicated areas  
CORRESPONDING TO EACH CLIENT’S NEEDS 

 
• La Suite: a 400 sqm private appartment on the  
6th floor of the Cupola Building, offering 4 lounges 
with an 180° view of the Paris skyline. Accessible  
by appointment, La Suite offers a private dressing 
room for clients in an exceptional setting in order to 
create a unique and intimate shopping experience
• 4 Concierge areas within the different buildings
• 4 VIP lounges 

Galeries Lafayette Haussmann has developed  
bespoke services to make shopping easier for its 
clients, such as:
• the introduction of 18 tax refund desks and 
6 dedicated welcome desks for different nationalities, 
with services available in 20 different languages
• a Click & Collect area
• a geolocation app available in 14 languages 
• the possibility of being advised by personal shoppers
• Monsieur Lafayette, a customized service for Men 
that offers a selection of fashion at home according  
to their budget

♦ Services tailored   
POUR RÉPONDRE AUX ATTENTES DES CLIENTS

Welcome Desk

Galeries Lafayette Haussmann 
has always aimed to surprise 
its French and international 
clients, offering a continuous 
succession of prestigious 
events in a theatrical setting, 
designing each visit to be a 
unique experience.

In order to organise unique events in  
an exceptional setting, the Cupola Building 
provides the Opera Lounge, a 300 sqm space 
designed by Ora Ïto to accommodate up to  
250 people. Every Friday and accessible  
by appointment, the Opera Lounge offers  
the possibility attend fashion shows.

Toiletpaper window – Galeries Lafayette Haussmann

Opera Lounge

Cara Delevingne X YSL

THE UNDISPUTED EXPERT  
IN EVENT SHOPPING

Star Wars – Christmas on another planet 
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A RESPONSIBLE DEPARTMENT 
STORE COMMITTED TO CREATION
MINDFUL OF ITS SOCIAL AND ENVIRONMENTAL RESPONSIBILITIES  

AS A RETAIL AND FASHION LEADER, GALERIES LAFAYETTE 
HAUSSMANN HAS MADE SUSTAINABLE DEVELOPMENT  

AND COMMITMENT TO CREATION CORE VALUES OF ITS IDENTITY.

♦ La Galerie  
des Galeries 
La Galerie des Galeries is a permanent 
cultural space that receives around 
50,000 visitors per year. Located on 
the 1st floor of the Cupola Building,  
La Galerie des Galeries aims to 
present the cosmopolitan visitors 
to Galeries Lafayette Haussmann 
with pieces representing French and 
international artistic creative energy 
with four exhibitions each year. Its 
programme of events seeks to highlight 
the transversality that exists between 
fashion, the graphic arts and design, 
disciplines that have always inspired 
Galeries Lafayette.

♦ A long-term commitment  
to fashion and creation
Galeries Lafayette Haussmann acts as a mediator between iconic artists, 
young creators and the public, true to the principle that has always defined 
it: promoting a singular encounter between creation and retail for all. 

Whether with new talent or leading names from the world of fashion, 
Galeries Lafayette Haussmann has launched many successful 
collaborations with designers including Jean Patou, Madeleine Vionnet, 
Gabrielle Chanel, Sonia Rykiel, Cacharel and Azzedine Alaïa. Today,  
by supporting the young winners of the ANDAM and the Festival 
d’Hyères fashion awards, Galeries Lafayette Haussmann ensures  
its long-term commitment in this area.

♦ A leading 
player of urban 
agriculture  
in the heart  
of Paris
Galeries Lafayette Haussmann has 
always made its commitment to 
supporting society and the environment 
a driving force of innovation and 
performance. Since 2015, the 
Haussmann flagship store has been 
running a long-term urban agriculture 
project on the roof of the Cupola 
Building, with a total of 1,000 sqm of 
soilless culture covering the open-air 
space and over 20,000 strawberries, 
raspberries, edible flowers and aromatic 
plants growing before visitors’ eyes. 

View of the exhibiton “Alex Prager”, 2015 © Thibaut Voisin

Philippe Ramette, “Éloge de la contemplation (Le Temps suspendu...)”, 2014. © Philippe Ramette, ADAGP © Marc Domage

View of the exhibiton “Le jour qui vient”, 2017 © Thibaut Voisin
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♦ An international reach

THE STRENGTH OF THE  
GALERIES LAFAYETTE BRAND

The French market leader in department 
stores and famous all around the world, for 
the past 120 years Galeries Lafayette have 
been the undisputed experts in fashion and 
event shopping, designing each visit to be 
a unique experience, offering French and 
international clients a constantly renewed 
selection of affordable to premium brands.

Present in the fashion, beauty, timepiece, 
jewellery, accessory, interior decoration, 
gourmet food and catering service segments, 
Galeries Lafayette are celebrated for their 
network of 62 stores in France and abroad, 
including the flagship store on the Boulevard 
Haussmann in Paris, their outlet offering and 
their online shopping site, galerieslafayette.com

57 
STORES IN FRANCE  

5  
INTERNATIONAL STORES

8 
GALERIES LAFAYETTE  

OUTLET STORES 

4 
GALERIES LAFAYETTE GOURMET

4.8
MILLION UNIQUE USERS  

PER MONTH ON  
GALERIESLAFAYETTE.COM

♦ Living places 
at the heart  
of cities
Galeries Lafayette design and 
develop living places based on bold 
architectural designs - in line with  
the Group’s commitment to promote
creativity in every form - and ongoing 
interaction with local communities.  

From Rem Koolhaas to Amanda Levete, 
Galeries Lafayette collaborate with  
the most influential architects to lead 
their projects in France and abroad  
to invent tomorrow’s department  
store shopping.

♦ International Galeries Lafayette stores (Berlin, Pékin, Jakarta, Dubaï, Istanbul)

♦ Opening soon in France and abroad: Champs-Élysées (Paris), Marseille Prado, Doha, Milan

♦

♦♦

♦
♦ ♦

♦ ♦

♦

♦


