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GALERIES LAFAYETTE
Paris Haussmann
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MAKING BEAUTIFUL,
QUALITY PRODUCTS
AVAILABLE TO EVERYONE

Galeries Lafayette Paris Haussmann today
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Galeries Lafayette Paris Haussmann has proudly stood as a vibrant 

focal point in the French capital since its creation in 1894. For over a 

century now, the department store and its famous Art Nouveau dome 

have symbolised creative energy and showcased contemporary trends 

by carrying over 2,000 brands from all over the world. 

Renowned as the ultimate omnichannel retailer championing core 

social values, Galeries Lafayette is a legendary “world store” that both 

sets trends and serves as a benchmark as it aims to delight and 

captivate visitors from France and around the world, seeking above all 

to create a forum in which people can come together, influence one 

another and celebrate culture. 

Its visitors are inspired and transformed; treated with care and advised 

with feeling. At Galeries Lafayette Paris Haussmann, both online and in 

store, no-one feels like they don’t belong, everyone feels at home. 

GALERIES LAFAYETTE  
PARIS HAUSSMANN,
A “WORLD STORE”

Galeries Lafayette,
Paris Haussmann,
1908
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A DEPARTMENT STORE 
A RICH HISTORY

KEY FACTS

“Aux Galeries Lafayette” was founded by Théophile Bader and Alphonse 

Kahn, two cousins from Alsace, as they opened their first 70 s.q meters 

store on 1 rue Lafayette on 15 January 1894. 

In 1912, the newly extended store was inaugurated on Boulevard 

Haussmann, proudly boasting its now famous Neo-byzantine dome and 

securing the building’s place in the Art Nouveau heritage of Paris. Initially 

a manufacturer striving to make the latest designer trends available to 

the general public through its own brand, the company shifted to ready-

to-wear fashion after the Second World War, encouraging manufacturers 

and stylists to work more closely together and enthusiastically 

championing emerging brands in store. 

Inauguration of the first store 
“Aux Galeries Lafayette” 
by Théophile Bader 

1894

Inauguration of the dome, 
designed by Ferdinand Chanut 

1912

department store in Europe in 
terms of revenue

No.1

visitors a year 
37 MILLION

across four buildings 
70 000 S.q METERS

and 25 restaurants
> 2 000 BRANDS

Théophile Bader, 1864-1942 
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AN ART NOUVEAU MASTERPIECE
AN ICONIC DOME,

Located in the heart of Paris, Galeries Lafayette 

Paris Haussmann dazzles visitors with its majestic 

dome, which has become renowned as one of 

the most iconic architectural monuments in the 

French capital.

Overlooking 45,000 s.q meters of retail space, 

the dome epitomises the Galeries Lafayette Paris 

Haussmann department store, designed to be a 

veritable theatre of fashion in Paris and a bustling 

destination staging special events all throughout 

the year.

Spring 2021 saw the completion of extensive 

renovation to the dome after two years of work. 

This major project has fully restored the dome 

to its original splendour as an Art Nouveau 

masterpiece, erected in 1912 in record time, 

renowned for its architectural prowess and 

designed by three iconic artists – Ferdinand 

Chanut, responsible for the geometrics and 

structure, Jacques Grüber, who created the 

stained glass, and Louis Majorelle, in charge of the 

ironwork.
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T H E  D O M E  –  T H E  C O U P O L E  S T O R E
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AND THE BEATING HEART 
OF PARISIAN SHOPPING

A UNIQUE BUILDING

Since it was first founded, Galeries Lafayette Paris Haussmann has 

continuously reinvented itself to adapt to changing consumer habits 

and bring the finest contemporary retail experience to the millions of 

people who visit the store each year. in an effort to consistently satisfy, 

surprise and delight its customers.

Combining timeless classics and fresh new trends, the main store 

presents an inspiring selection of fashion, beauty and accessories for 

women and children, from accessible pieces to luxury items, across 

seven floors.

SETTING TRENDS IN FASHION
First, second and third floors
Galeries Lafayette Paris Haussmann sets trends in fashion, offering 

customers a regularly revamped selection of fashion brands from 

France and around the world. Three floors are set aside for designer 

labels, forming a pantheon of sustainable fashion combining must-have 

brands and online trailblazers. 
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F I R S T  F L O O R

S E C O N D  F L O O R

T H I R D  F L O O R
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A TEMPLE OF WELLNESS IN PARIS
Lower ground floor
Galeries Lafayette Haussmann stands out as the ultimate destination 

for wellness in the French capital with its Wellness Galerie, a floor 

unlike any other spanning 3,000 s.q meters on the lower ground 

floor of the Coupole building that brings together the finest selection of 

wellness products and services in a single space. Visitors can indulge 

in massages, consult leading treatment specialists, take part in sports 

classes, wander through our vast range of products including alternative 

medicines, sportswear and innovative beauty products, or even enjoy a 

healthy meal.

W E L L N E S S  G A L E R I E
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CELEBRATING UNPARALLELED 
SAVOIR-FAIRE IN WATCHMAKING 
AND JEWELLERY
Ground and first floor
The Coupole building devotes two 

levels to Watches and Jewellery, 

boasting a variety of collections, 

from the iconic to the avant-garde. 

THE LARGEST COLLECTION OF LEATHER GOODS 
IN PARIS
Ground floor
The Galeries Lafayette Coupole building 

showcases the most outstanding designer 

brands from around the world alongside the 

leading names in luxury.

THE BEST OF BEAUTY
Ground floor
Below the dome, Galeries Lafayette presents 

the finest beauty brands, skincare experts, 

over 60 cosmetics brands promoting products 

made with natural ingredients, as well as 

a wide range of exceptional and emerging 

designer perfumes across a floor spanning 

2,500 s.q meters.

B E A U T Y J E W E L L E R Y ©
T
hi

ba
ul

t V
oi

si
n



12 13

A FOOTWEAR HAVEN TO SATISFY EVERY DESIRE 
Fourth floor
A true footwear haven, located on the fourth floor and designed by the 

architect Bernard Dubois, offers visitors a luxurious, glamourous and 

intimate setting for this refined collection. Boasting a selection of 200 

brands and many exclusive models, this space brings together iconic 

ranges from prestigious luxury fashion houses and premium brands, 

models by avant-garde designers, timeless classics as well as limited 

edition and on-trend sneakers.

THE (RE)STORE
Third floor
Located on the third floor of the store, in the heart of the womenswear 

department, the (RE)Store is a space entirely devoted to second-hand 

goods and circular fashion, enabling customers to buy, sell and recycle 

their possessions, as well as learn to look after them better and make 

them last longer.

T H E  ( R E ) S T O R E

F O O T W E A R

©ThibautVoisin
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THE KIDS DEPARTMENT, ONE IMMENSE PLAY AREA
Fifth floor
The Kids Department stands out as the most stunning children’s retail 

areas in the French capital. Combining play areas, clothing and shoes, 

as well as childcare, books and toys, this section showcases a vast 

range of products that delight both young and older visitors. The fifth 

floor channels the zest for life and contagious joy so synonymous with 

the Galeries Lafayette spirit.
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C H I L D R E N

RESTAURANTS TO SATISFY EVERY CRAVING
The store provides a unique variety of catering options across its 

different floors to guide customers throughout their visit and take them 

on a culinary journey through its renowned restaurants and sweet 

and savoury food counters. The offering includes the instagrammable 

London café EL&N, the MamaSens Bistro by the Pourcel brothers, and 

the Créatures restaurant by Julien Sebbag.

E L & N

M A M A S E N S

C R É AT U R E S
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AN ENCHANTED BUBBLE ON THE ROOFTOP
Eighth floor
Open to all visitors, the store’s panoramic 

rooftop offers a breath-taking view of several 

iconic Parisian monuments, including the 

Sacré-Coeur, Eiffel Tower and the Opéra 

Garnier. 

A  B R E AT H - TA K I N G  V I E W  F R O M  T H E  R O O F T O P
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L’ H O M M E ’ S  AT R I U M

Boasting 13,000 s.q meters of retail space across four floors, this 

flagship store exclusively devoted to men’s fashion showcases over 

500 brands, including almost 100 that cannot be found anywhere else. 

The store presents a resolutely contemporary vision of men’s fashion 

and accessories, mixing formal and streetwear styles. 

Galeries Lafayette Homme also accommodates a unique space for 

luxury and designer clothing that exalts elegant masculine silhouettes 

inspired by emerging talents and major fashion houses alike, revisiting 

classic pieces or bringing in certain streetwear elements.

THE LARGEST MENSWEAR STORE 
IN PARIS

L’HOMME
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An iconic destination for the French art of living, the building devotes 

five floors and a total 7,500 s.q meters to its unique range bringing 

together creations from elite artisans, collection of fine deli foods, a 

food court and a cellar of fine wines, as well as cookery workshops and 

comprehensive homeware collections.

AN ODE TO THE ART OF LIVING
HOME & GOURMET, 

H O M E  &  G O U R M E T
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HOME
Second and third floors
With two floors devoted to homeware, furniture and culinary savoir-faire, 

Galeries Lafayette Paris Haussmann establishes unique connections 

between the worlds of fashion and homeware to create an inspiring 

experience for visitors within a space designed to resemble a guest house.

 

Galeries Lafayette has selected the finest ranges across tableware, home 

textiles, lighting, decor, home fragrance, kitchen, furniture, seating and 

appliances so visitors can extend their taste for style and elegance to their 

homes.

H O M E
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GOURMET
Lower ground floor, ground floor, first floor
Gastronomy plays an integral part in the Galeries Lafayette Paris 

Haussmann experience. In a separate building, Lafayette Gourmet 

celebrates delicious, quality food by offering a space that allows elite 

artisans and chefs to showcase their savoir-faire.

With a range of over 20,000 products spanning fresh produce, regional 

specialities, world cuisine, desserts, chocolates and wine spread over 

three floors and 3,500 s.q meters, the marketplace, fine deli, wine cellar, 

patisserie stores and food court form a vibrant mosaic of a very typically 

French art de vivre. 

L E  M A R C H É

ELITE ARTISANS
Chosen for their savoir-faire and creativity and 

brought together in one of the greatest spaces 

honouring gastronomy, many world-renowned 

chefs, prestigious names, rising stars and select 

brands take visitors on a culinary journey of 

discovery as they seek to share their passion 

and spread the joy of quality food. 
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THE MARKETPLACE
Lower ground floor
Galeries Lafayette Gourmet has carefully 

selected a mouth-wateringly delicious range 

of premium fresh fruit and vegetables, dairy 

products, cured meats, fresh fish, meats and 

baked goods to build up a reputation as a 

favourite retreat for food connoisseurs.

ATELIER FERRANDI
Galeries Lafayette Haussmann also 

exclusively presents the Atelier FERRANDI 

Paris within its Home & Gourmet building, 

which regularly puts on themed cookery 

workshops led by the chefs trained by this 

prestigious French culinary institute.

THE WINE CELLAR
Ground floor
Duclot La Cave attracts wine connoisseurs from 

all over Paris and around the world. Boasting 

2,500 labels across 450 s.q meters, the cellar 

presents an unparalleled choice of exceptional 

wines from Bordeaux, Champagne, as well as 

other regions around France and the world, 

along with many spirits, while maintaining the 

feel of a local wine merchant.

AT E L I E R  F E R R A N D I
T H E  W I N E  C E L L A R
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José Arias, a young chef who made his name 

through his high-end Peruvian restaurant in the 

heart of the Pigalle district in Paris, has developed 

an exclusive menu for the Gourmet store around 

the famous Latin American dish, ceviche.

After becoming a household name by taking 

part in Top Chef in 2013 and winning the 

Young Talent award in 2014, Yoni Saada 

is opening BAGNARD, an exclusive concept 

channelling a premium Mediterranean canteen.

LES NOUVELLES TABLES DU GOURMET
First floor
Whether visitors are out for a tasty treat, a business lunch or a meal with 

friends, the first floor of the Galeries Lafayette Haussmann Gourmet store 

was designed as a warm and friendly place and an ode to the West 

Parisian culinary scene. 

D U  G O U R M E T

The seven exclusive concept 

restaurants are headed by up-

and-coming chefs who season 

after season develop new and 

exciting experiences and dishes 

to eat in or take away. Visitors 

can choose from a varied offer 

that draws inspiration from 

street culture as well as plant-

based, Asian, Latino, American, 

Mediterranean and French 

cuisine, as well as a bar boasting 

a selection of wines curated by 

renowned sommeliers. 

This ground-breaking 

smorgasbord of culinary delight 

comes to life in a setting inspired 

by the famous Parisian brasserie 

spanning 1,000 s.q meters. 

L E S  N O U V E L L E S  TA B L E S Mory Sacko, the most exciting chef of his 

generation, has set up shop at the Gourmet 

store with MOSUGO, which offers street food 

inspired by Japanese and African cuisine.

A long-standing partner of the Gourmet store, 

Duclot La Cave markets a unique selection 

of wines customers can enjoy at its BAR À 

VIN or during one of its regular masterclasses 

and tasting sessions.

A concept created by Thibaut Spiwack, 

who was awarded the MICHELIN Green Star 

and took part in the 13th season of Top Chef, 

Starving Club is a warm and friendly space 

that offers a new take on American street food, 

making it both tasty and healthy.

Quan Bai, founder of Panasia, the bistronomic 

eatery presenting well-known and well-loved 

dishes from all across Asia, has developed 

a Japanese menu exclusively on offer at the 

Gourmet store at RICE STREET. 

BAGNARD by Yoni Saada

STARVING CLUB
by Thibaut Spiwack 

YORA by José Arias

RICE STREET by Quan Bai

LE BAR À VIN by Duclot La Cave

IMOSUGO by Mory Sacko

PARTNERS
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Galeries Lafayette Coupole 

First floor: Kaspia and MamaSens

Second floor: Joe & the Juice

Third floor: Coutume

Fourth floor: EL&N LONDON

Sixth floor: Lafayette Café and Panasia

Galeries Lafayette Homme
Ground floor: Jour

Third floor: Cru

RESTAURANTS 

Galeries Lafayette Maison and Gourmet 
-1 : Maison Le Bourdonnec  

and Le Fish

Ground floor: Maison Dubernet /  

La Maison de La Truffe / Petrossian 

/ Stazione Levoni / Cinco Jotas / 

Mavrommatis / YC Café de Yann 

Couvreur / Tafa

Lower ground floor : Imosugo / Bagnard / 

Starving Club / Yora / Rice Street

GA
LE

RIE
S L

AF
AY

ET
TE

 BR
OC

HU
RE

Pa
ri

s 
H

au
ss

m
an

n

LES GALERIES LAFAYETTE
PARIS HAUSSMANN
OVERVIEW
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A UNIQUE RANGE 
OF SERVICES TO ENHANCE 
EVERY EXPERIENCE
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Galeries Lafayette Paris Haussmann endeavours to adapt to suit every 

customer, nationality and culture, providing them with a wide variety 

of services and harnessing the benefits of digital technology to offer a 

seamless retail experience. To remain in tune with new consumption 

habits and meet visitors’ expectations, no matter how they interact with 

the department store, either in store and online, Galeries Lafayette Paris 

Haussmann has developed a comprehensive ecosystem of services.

AT THE HEART OF EVERYTHING WE DO 
CUSTOMERS 

SERVICES TAILORED
TO MEET EVERY NEED
The flagship Galeries Lafayette store offers a multitude of services tailored to 

meet the needs of every customer so as to enable them to enjoy a unique 

and special experience while indulging in stress-free shopping.

Services include: 

Exclusive Live Shopping, a retail service customers can book in advance 

or turn up and enjoy enabling them to discover most of the store’s luxury 

items via live video link with the assistance of a personal shopper

18 tax refund desks and six welcome desks, each specialising in assisting 

visitors from a different country, where customer service representatives 

speak 20 different languages

A Click & Collect area so customers can buy online and pick up their 

purchases in store

A store navigation app in 14 languages

A team of personal shoppers 

·

·

·

·

·
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LUXURIOUS RECEPTION AREAS
Designed as a private apartment visitors can 

reserve, La Suite spans 400 m2 and includes a 

private dressing room for retail customers. This 

exceptional setting boasts a 180° view of the 

Parisian skyline from its vantage point on the 

store’s top floor.

Galeries Lafayette Paris Haussmann also has 

four Concierge areas throughout its different 

buildings, as well as four VIP lounges for a 

unique and intimate shopping experience.

Located at 21 Boulevard Haussmann, opposite 

the Coupole building, the Shopping & Welcome 

Center is exclusively tailored to groups of 

customers from Asia, offering a bespoke 

shopping journey designed to satisfy their 

specific expectations.
S H O P P I N G  &  W E L C O M E  C E N T E R

L A  S U I T E
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Galeries Lafayette Paris Haussmann wishes to create 

unique experiences and spectacular events for its 

clients within a “world store” that serves as a place of 

inspiration, discovery and sharing.

Hanging 16 metres high in the air, ice skating while 

admiring the Paris skyline, jumping on a giant 

trampoline below the famous dome, or marvelling at 

the performance of a musical in the heart of the store; 

at Galeries Lafayette Paris Haussmann, anything is 

possible and every visit offers a unique and enjoyable 

experience.  

LARGER THAN LIFE
EVENTS

P A R T N E R S H I P  W I T H  R O L A N D  G A R R O S

T H E  R O O F T O P
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THE GIANT CHRISTMAS TREE AND CHRISTMAS WINDOW DISPLAYS
A cherished tradition since 1976, every year, a spectacular giant Christmas 

Tree dazzles visitors to the Galeries Lafayette Paris Haussmann Coupole store, 

while the stunning festive window displays bring joy to all, young and old.

A formidable team of puppet masters, engineers, illustrators, artisans, 

sculptors, sound designers, motion designers and many other specialists 

come together to bring these decorations into being. The creative process to 

bring the Christmas Tree and window displays to life is extensive, including 

design, modelling, drawing, fabrication right through to installation, and lasts an 

entire year. 

T H E  G I A N T  C H R I S T M A S  T R E E
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Since it was first founded, Art and Creativity have formed an integral 

part of the identity of Galeries Lafayette Paris Haussmann, as it 

strives to make them accessible to all. The store makes works of art, 

responsible designs and ground-breaking installations available to the 

wider public, encouraging each visitor to admire and indulge in the 

finest contemporary design.

COME TOGETHER AS ONE
WHERE FASHION AND DESIGN

CHAMPIONING VIBRANT AND SUSTAINABLE FASHION
Since the start of the 20th century, Galeries Lafayette has sought to 

showcase the best fashion has to offer to the public by opening its own 

workshops. As one of the first companies to import the role of fashion 

director to France, Galeries Lafayette showed very early on its ability to help 

young talent connect with manufacturers and has been behind a multitude 

of successful collaborations, with emerging designers and major names 

in fashion, such as Jean Patou, Madeleine Vionnet, Gabrielle Chanel, Sonia 

Rykiel, Cacharel and Azzedine Alaïa. 

Today, Galeries Lafayette supports young designers who stand for issues in 

which they believe through regular collaborations to prolong their efforts in 

this area for many years to come.
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CARTE BLANCHE UNDER THE DOME
Each year, Galeries Lafayette Paris Haussmann 

invites artists and designers to show their work 

under the famous dome. This initiative brings 

never before seen works of art and installations 

to the general public, making the department 

store a destination for culture as well as 

shopping.

C O L L A B O R AT I O N  W I T H  M A R I N E  S E R R E

W O R K S  O F  A R T  A N D  G R O U N D - B R E A K I N G 
I N S TA L L AT I O N S
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Conscious of the social and environmental challenges currently facing 

the world, the Group has positioned sustainable development as a key 

priority, rolling out effective initiatives to make fashion more responsible 

and reduce its carbon footprint. 

DEPARTMENT STORE
A RESPONSIBLE 

GO FOR GOOD, CHAMPIONING MORE RESPONSIBLE FASHION
Since 2018, Galeries Lafayette has showcased “Go for Good”, a creative 

approach to encourage fashion to become more responsible. 

The movement highlights the positive action taken by Galeries Lafayette 

and a community of more than 2,000 partner brands to ramp up the 

pace of change, not only in Fashion, but also Home, Beauty and Food.
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PIONEERING URBAN VEGETALIZATION 
IN THE HEART OF PARIS
Since 2015, Galeries Lafayette Haussmann 

have deployed a large number of initiative 

aimed at vegetating their various spaces, 

notably on the roof of the roof of the Coupole 

building. In total, 1,000 s.q meters of plants 

cover this open-air area, which is constantly 

which is constantly being transformed with the 

seasons seasons, under the eyes of visitors.

T H E  R O O F T O P  O F  G A L E R I E S  L A F AY E T T E
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GALERIES LAFAYETTE PARIS HAUSSMANN 
DEEPLY ROOTED IN THE HEART OF AN ICONIC DISTRICT OF PARIS
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LA MAISON
& LE GOURMET

M

M

M

WELCOME
& SHOPPING

CENTER

GALERIES LAFAYETTE
COUPOLE

GALERIES LAFAYETTE
HOMME

C h a u s s é e
d ’ A n t i n

A u b e r

O p é r a

M
P l a c e

D i a g h i l e v

Coupole, L’Homme and Maison stores: 

Open Monday to Saturday from 10 am to 8.30 pm

Open Sunday and public holidays from 11 am to 8 pm 

Gourmet store: 

Open Monday to Saturday from 9.30 am to 9.30 pm

Open Sunday and public holidays from 11 am to 8 pm
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GALERIESLAFAYETTE.COM


